THE MONTH BEFORE

2 #GlvingTuesday

AWARENESS RAISING POSTS

These posts are written to help you start spreading the word about your Giving
Tuesday campaign. In these posts, make sure you include three elements: a note that
you’re participating in Giving Tuesday, a summary of what you’ll do with the funds O
raised, and an initial invitation to get involved. Post several of these over the weeks

leading up to Giving Tuesday to get it on your followers’ radars.

POST 1:

Facebook

Have you heard of Giving Tuesday? It’s an international day of giving, and it’s
happening on [date]! [Organization name] will be working toward raising money
to [impact statement here]. Keep an eye out for updates, giving opportunities,
and other ways to get involved!

X
Heard of #GivingTuesday? It’s an international day of giving, & it’s happening
[date]! [Organization name] will be working toward raising money to [impact
statement here]. Keep an eye out for updates &
ways to get involved!
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POST 2:

Facebook

Giving Tuesday is coming up! We're teaming up with our amazing
community to raise [goal amount], which will go toward funding [your
mission]. Will you join us? Stay tuned for further details on how you can
get involved and make a differencel!

X

#GivingTuesday is almost here! Will you help us [fulfil our mission]?
This year’s goal of [goal amount] will make that happen! Keep an eye
out for more details soon.

POST 3:

Facebook

Are you looking for a way to make a difference this Giving Tuesday?
Join us! We’re teaming up with people across the country/state/county/
city to raise [goal amount] to fund [your mission].

X
Make a difference this #GivingTuesday! Join us as we work to raise
[amount] that will [make an impact].




THE DAY-BEFORE POST 3:

"ot Facebook
#G I V I n gTu e S d a y Giving Tuesday is only 24 hours away, and we’re so excited to work

with our community to meet our fundraising goal of [goal]. Everything
you donate tomorrow will go toward [mission]. Make the holidays

By the day before Giving Tuesday, most of your followers should be brighter for [group] by [call to action].

aware that you’re running a campaign that day. But remember: your

followers are recovering from Thanksgiving, have been distracted X

by Black Friday and Cyber Monday deals, and are gearing up for the Have you heard? #GivingTuesday is tomorrow! Everything you donate
holidays. Be sure you remind them about Giving Tuesday! In these posts, tomorrow will [make this impact]. We hope you'll join us!

make sure you cover what donors’ gifts will achieve.

11:51 all &
POST 1: facebook Q o
Facebook Home Favorites Recent °=

Tomorrow is Giving Tuesday! Have you chosen which nonprofits you'll
support? If you're interested in [working toward your mission], we hope
you’ll join us as we work to raise [goal amount]. That money will go
toward [impact statement].

Your Nonprofit
1d. Q@

Tomorrow is Giving Tuesday! Have you
chosen which nonprofits you’ll support?

If you're interested in [working toward

X
#GivingTuesday is tomorrow! Will you join us as we work to raise
[amount]? That money will [make an impact].

your mission], we hope you'll join us
as we work to raise [goal amount].
That money will go toward [impact

tatAana At

Your Nonprofit < eoe
@yournonprofit

#GivingTuesday is tomorrow! Will you join us as we work to raise

POST 2:

Facebook

How can you change the world for [desired gift amount]? By
supporting us on Giving Tuesday! Tomorrow, donate [amount] and
[impact statement].

[amount]? That money will [make an impact].

10:00 AM - 20 Aug 2022

X
Change the world for [desired gift amount]! By donating this

@) n
#GivingTuesday, your [donation amount] will [make this impact]. /// o
/
W/ / +




THE DAY-OF

#GivingTuesday

Throughout the day, you’ll want to post several updates about your Giving Tuesday progress. Here, we've
provided four examples of Giving Tuesday posts; one before the campaign has really gained momentum,
two periodic updates on giving progress, and one posting about how much donors gave. Don'’t feel like +
you need to limit yourself to four posts! Post when you hit significant milestones, post to thank notable

donors, post behind-the-scenes photos of staff members getting excited... follow your intuition!

POST 1:

Facebook
Today’s the day! If you’re passionate about making a difference this Giving Tuesday,
please consider supporting our organization. A gift of [desired gift amount] will go
toward [impact statement]. Every gift makes a difference to [supported group]. Donate
by visiting our website, here [LINK]

X
Happy #GivingTuesday! Donate [suggested amount] and you’ll [make an impact].
Donate here: [LINK

POST 2:

Facebook

You’re doing it!! This Giving Tuesday, people like you have already donated
[amount] to [supported group]. Because of you, we’re already well on our way
to reaching our goal of [goal amount], which will go toward [impact statement].
If you want to get involved, today is a beautiful day to join a community of
people who are working together to [share your mission]. Join us by making a
donation our website, here [LINK]

X
You’re doing it! Donors have already given [amount] this #GivingTuesday, which
will help [make an impact]. Get involved by donating here: [LINK



POST 3:

Facebook

Thank you for your support! So far, you all have donated [amount] —
that’s [impact statement]! Are you looking to get involved? Donate here
(share link) or share our posts with your friends and family!

X

How amazing is our community? So far this #GivingTuesday, you all
have donated [amount], which will [make an impact]. There’s still time
to get involved! Join us by donating here: [LINK

POST 4:

Facebook

You did it!! You got us to the goal! We asked you to help us raise
[amount] to [reach your mission], and you delivered! Because of you,
[supported group] will be able to [impact statement].

Thank you for joining us as we work toward [mission statement].
Today was a great start to the holiday season, and we can’t thank you
enough.

X
Thank you, thank you, thank you! Because of you, [impact statement]. If
you supported [org name] this #GivingTuesday, you made [an impact].




OTHER POSTS FOR

#GivingTuesday

Every nonprofit is different, and no two nonprofits have identical audiences. However, there are some posts that are almost universally appreciated by
all donors. Here are some social posts you may want to make this Giving Tuesday.

THANKING DONORS

If your donors are okay with it, thank them publicly for their gift! This can
achieve two things: it makes donors feel seen and appreciated, and it
shows potential donors that you value those who support your work.

Facebook and X
Thank you, [Donor Name]! Because of you, [impact statement].

SHARING MATCHING GIFT INFORMATION

Do you have a donor that’s offered to match a certain amount raised?
Let your donors know! Giving a gift makes donors feel good; giving a
gift that counts double makes them feel even better.

Facebook

Thinking about making a gift this Giving Tuesday? Make it count for
double! A generous donor has offered to match all gifts [within your
matched gift guideline]. If you donate now, your gift will [impact
statement]!

X
Double your impact this #GivingTuesday! Thanks to [whoever provided

your matching funds], all gifts given [in this time period] will be matched

100%. Click here to make your gift and [make an impact]! [LINK

POST-EVENT UPDATE

Facebook

Did you see our Giving Tuesday updates yesterday? It was quite a day!
You all donated [amount] to [supported group]—that means [impact
statement]!

Want to watch the impact your support will have on our community?
Keep an eye on our Facebook, website, and newsletter for updates on
[your supported group] and other ways to get involved.

Thank you so much for supporting us! You’re helping [impact
statement].

X

Yesterday, our amazing community raised [amount] to [make an
impact]. This year’s #GivingTuesday was one for the books, and it’s all
thanks to you. We’ll be posting updates about how your support makes
an impact. Stay tuned!
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Qgiv provides a full suite of fundraising solutions that integrate with industry-

leading CRMs and email providers to provide a personalized giving experience

for donors. In addition to providing flexible, low-cost fundraising tools, Qgiv is

committed to helping people fulfill their passion to make a difference for others
by equipping fundraisers with tools and educational resources to advance their
knowledge and move their missions forward.
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